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fUrb aULNFUS

Uju ntnbgnuygp gnyg £ wnwihu, rE huywtu
Ubpywjwglb) Gpllwlh «wjpnLuwly»
hwdwuwnpwlp vhwulwwl, 6wlwskih W
Juwinwhbih alny:

WU bwhiwwnbudwd E pninp Upwlg hwdwn, ndebip
Unietip BU untindnud 533-h wunluhg'
unnpwpwdwlnwdubiph, wauwwnwyhgutnh,
nwuwdwunnnutph, nLuwunnutiph, gnpdwywutph,
gnpdpuybputnh W Jwwnwlywnpwpubph: Ntntgnygp
Yhpwnnud £ 3wnnpnuwygnipjwl W
hwdwagnpdwygnipjwl pwnwpwlwlncpinup
(R81):

Uhwulwwl pptunb ogunwd £ nhunpnubiphl,
ntuwlinnubphl, gnpdpuytpubpht W hwlpnieywupn
Gwlwyb) 533-U W Juinwhb Upw
wnbnGYwwnynipjwln: 3ntpwpwlynin
hwnnpnwagnnipintt ud wdpwwUunned, jud
renLwglnid £ wjn Juinwhnipyniup:
Swppbpwlwlh $wypp, alLwudnwpUutipp,
InLuwlwpubph wwhngp W tnwpblwu
wnbintywrebnrep 633-h ppEunwht gpwnwpwunwd
EU, npp Jwpnud E3wnnpnwygniejwl pwdhup'
ppGunh wwhwwwln:

WELCOME

This guide shows how to present Yerevan
Haybusak University in a consistent,
recognizable, and trustworthy way.

It is for everyone who produces material on behalf
of YHU: subdivisions, staff, teachers, students,
agents, partners, and suppliers. It puts the
Communication and Cooperation Policy (R81) into
practice.

A consistent brand helps applicants, students,
partners, and the public recognize YHU and trust
its information. Every message either builds or
weakens that trust.

Logo files, templates, the photo bank, and the
annual fact sheet are in the YHU brand library, run
by the Communications Unit, the guardian of the
brand.
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Leruonke3nLy
INTRODUCTION

Wu pwdlncd e In this section

Utip ppEunh hhdep e Our brand platform
Swnnpnwygdwl ulgpnilpubpp © Our communication principles
hdlwlwl nLnbpalubp e Key messages

Lbpyuwjwgdwl inbpun e Boilerplate statement




Utr ArELYh IbURL OUR BRAND PLATFORM

Utip pptunp hhdudwd £ «dnthnpunieywl Our brand rests on the Roadmap of
ntntighd. 2025-2030 nwqdwywpnijw» Change: Strategy 2025-30; the mission,
Unw, nphg wnwebinieyndup, tnbuwlywlp W vision, and values are quoted from it
wndteutpp Ubopbndnid B wlthnthnhu: without change.

01 Unwpbinip)niu 01 Mission
«JwypnLuwy»-p nuntgwunid, Haybusak teaches, conducts research, and serves
hGwnwagnunienilltp £ wlgywglnud W swnwyjnid society, preparing competent professionals,
hwuwpwynieywlp' ywnpwunbing Yndwbnbln researchers, and citizens who improve the lives of

Jwulwgbnltnp W hGiwgnunnnutp® hpbug their communities.

hwdwjuplbinh Ywlipp pwnbijwynn pwnwpwghltin:

02 Skupwywl 02 Vision
Swqwpwynp dwulbwgbunlbp W ghnbwywlubp, Thousands of professionals and scientists who
npnlg htnlnnuwunptl pwpbjwynd Bu consistently improve the well-being of people and
Uwpnyuilig n. hwdwjlplbph pwpbltgniegniup W communities while preserving the environment.

wwhwwuntd 2powlw vhewdwynp:

03 Updbplubn 03 Values
*  wlhwnbUuhwlwl wqwwniendu W e academic freedom and autonomy
huglwdwnnipjnctu o diversity, equity, and inclusion
*  pwquwquwunieinil, hwjwuwnpbgnd W * respect, trust, and leadership
UGpwnwlwuntpyniu e responsibility and accountability.
¢ hwpgwlp, Junwhnipnil W wnwolnpnniencu
o wwuwuhiwbwwnynipinil W
hwadtwnynnuywunipniu:
04 PpEunh funuwninwdp 04 Brand promise
Ghwnntejwl ypw hhdugwd Science-based education and
Ynrenientu W responsibility for the well-being of
wwwnwuhiwlwwnynienil people and communities.
dwnnuwhg W hwdwjhphbnh The promise sums up the mission and serves as a

pwnbhbganqu hLUlILUn: common reference for all messages.
tunuinnudp wdthnhnud £ wnwebinceniup W

Swnwjnd £ npwtu pninp nuintipautph punhwuncp

ntntUuhp:
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unryysSuUuL
Uby2rnLLeLEre

UtUp fununtd Gup huwnwy, sbipd W
thwuwnbpny:

Yuwnwhbih

Uunid Bup wijl, hug wlnwd Gup, W wunwd Bup wil,
hUs wunwd Bug: 3nLpwpwlynip wunnwd niuh
wwwgnyg b wduwrehd, huly «wnwehl», «Uhwy»,
«uijwgnyl» wunndubpp' wuwhu wnpjnep:

ngquinwp

Annud Bup Jwpnywlg hwdwn' obipd W wowlgnn
\Gauny, wnwlg pjncpnypwnwlywl
wpunwhwjwnnieyntulbph:

Pwg

Uhowaqgujht tup L Ubpwnwlwl. Jtp inbpuntpu
nL ywwnybpubpp wpunwgnnud BU 6533 hwdwjugh
pwadwqulntentup W uncuwthned
Ywndnpwwnhwtinhg:

Qhunwhbu

Qnnud Bup 62gnhin W hunwyy' Ywpé
Lwhuwnwuntyniultpnd, Ubpgnpdwlwl ubknny,
wnwlg dwnpgnUh W wuhhdu funuwnnwdubiph:
Rwwwynidutipp pwgwwnpnd Gup wnwehl wlqud
oguwagnndbihu:

Rwjkpbup’ wnwghlup

GnyGant Wniebpnud hwjtptup npdnud £ wnwy
YuwdJ Jbplened, huly Ujincu (Ggnit swywind, swithny,
Ywd gnyuny sh gbpwqugned wil («@ndugnh
dwuhU» 33 opblg, hnnjwd 5):

Utp tapnyputpp

«nLudwl dpwahp», «nuuwdwlnnny,
«wlwnbuhwlywl pwptdwnenipiniuy,
«Uywnbuhwlwl funphnipny. wduwppdtpp” «13
hnywbdptiph 2026 .» Yuwd 13.10.2026,
hbnwhunultpp® +374 aliwswihny:
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OUR COMMUNICATION
PRINCIPLES

We speak clearly, warmly, and with facts.

Trustworthy

We say what we do and do what we say. Every
claim has evidence and a date, and claims such as
“the first”, “the only”, or “the best” have an
independent source.

Caring
We write for people, in warm and supportive
language, without bureaucratic phrases.

Open

We are international and inclusive: our texts and
images reflect the diversity of the YHU community
and avoid stereotypes.

Evidence-based

We write precisely and clearly, in short sentences
and the active voice, without jargon or empty
promises. We explain abbreviations at first use.

Armenian first

In bilingual material, Armenian is placed before or
above the other language, and the other language
does not exceed it in volume, size, or colour (RA
Law on Advertising, Article 5).

Our terms

” o

“study programme”, “teacher”, “academic
integrity”, “Academic Council” (never “Senate”);
Oxford spelling (programme, centre, organize);
dates as “13 October 2026” or 13.10.2026; phones
as +374.
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IhULUNUL nLsraver

3nLpwewlynip nuntind ogwnwanpdynid £
dhwjl hp hhduwynpdwl hbwn:

its proof.

KEY MESSAGES

Each message is used only together with

Nintpd hduwynpned Muwwnwupuwlwwnne
Message Proof point Owner
huuinhwnnighnUw hwjwwnwpdwonned
] iu a4nuy
l{nnquuu{ nnuiy Eunnuwuwl HAKA gnpdwlwiniejwl Ynndhg U
European quality o L . CDEQA
institutional accreditation by HAKA (Estonia)
Ghuinntpywl dpw hhuldwsd hGunwagnunwhtU ntunigned, nLuwunnuiwl
UnpnLpRLU hGwnwagnunienillbn W hpwwwpwynedutp ANy
n.p 4 . research-informed teaching, student research, and RRC
Science-based education L
publications
Mpwluhywihl ywwnpwun Yihuhywlywl b wpwynhuwh pwquitin,
hlUumhwnunlbin
2ngwlwywpunltip 2nowlwdwnunlbiph gpwnyuwdnieywl ndjwutn Institutes
Practice-ready graduates clinical and placement bases; graduate employment data
ownwnbpypjw nLuwlinnutp, wugltpEuny ntudwl Uhgwaqgujhl

Uhgwqgwjhu hwdwjup
International community

Swnwjnipyntt
hwuwpwynipjwlp
Service to society

dpwagntn, Erasmus+ gnpdpuybpneeyncubn
international students, English-taught study programmes,
Erasmus+ partnerships

hwdwjupwjht Uwhuwgdtin, Ywleh pupwgenid
ntuntduwnnignil (R13, R48)
community projects, lifelong learning (R13, R48)

Ywwtiph pwdhu
International Relations

Office

IwnnpnwygniRjwl
pwdhu
Communications Unit

RYuyhl wdjuiubnp Yepgynid 6U 633-h

tiprehg L LpynLd GU wit Ind:

ELwl inbnbl

Figures are taken from the annual YHU fact sheet and quoted with their date.
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utr ueruususuul skLeusc

Epp wuhpwdtawn £ 633-h hwdwnnwn
Lywnpwannienli’ hpwwwpwydwl,
dwdnth hwnnpnwapnijwl ud hwpgdwl
wwwnwuhuwUh hwdwn, ogunwagnpdynd £
htwnlyw) tnbpunp’

OUR BOILERPLATE
STATEMENT

When a short description of YHU is needed
for a publication, a press release, or an
enquiry, use this text:

Gpliwlh «3wjpniuwy» hwdwuwpwup (633) 3wjwunwuh wdtbwhhlu WL wdtlwdts
dwubwynp hwdwuwpwulbphg E: 35 nnwnph 2wpniuwl wjl neunigwunud E,
hGunwagnunyeynuubp wughwgunid W dwnwynid hwuwpwyniejwlp: 633-U
Uhpwagquwjhl nLuwlnnubiph wdtlwdtd nbuwlwnwn Y2hnt nlubgnn W Gypnwwwl
gnpdwlwinieyntultbph Ynnuhg hwdwunwnpdwanynn Gpyph vhwy hwdwjuwpwuu E:

Yerevan Haybusak University (YHU) is one of Armenia’s oldest and largest private universities.
It has taught, conducted research, and served society for 35 years. With the highest share of
international students, YHU is the country’s only university accredited by European agencies.
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utr ssunauuuuv
hLeuNnL@3NLLL
OUR VISUAL IDENTITY

Wu pwdlncd e In this section

Swppbpwlwlp e Our logo

Uquwin tnwpwde b ywth © Spacing and sizing

Swdwygnrpeynilttp W wudjwunwdubin e Lockups and names

fihpwn W uhuw| Yhpwnnieinlt e Logo do’s and don’ts

Ppbunh Ywnnigwde W gnpdplulybputn e Brand architecture and partners
Swnwwnbuwylbn e Our typefaces

Qnyubp W gpwbhlulwl tnwpptip e Colours and graphic elements

Anyl W hwuwlbihnipyntu @ Colour and accessibility

Lncuwlijupubp e Our photography




utr surereruusuuc OUR LOGO

Utip lmwppbpwlwlp 2powliwale Our logo is the circular emblem with a
funphpnwuhy £ HU Jtlwagnny Jwhwlny W shield bearing the HU monogram and the
hwdwuwpwUuh hwjbptl W wlugtptu university’s Armenian and English names.
wudwlncdubnpny: U 633-h hhduwlwu It is YHU’s main identifier.

Unybwlwlwglnnu E:

01 Ipdbwlwl (dwfuhg) 01 Primary (left)
Untg Yuwuwnuyw, nuybgnyl Gagnny W uwhunwy Navy, with a gold edge and white lettering, on
wnwnbpny uyhwnwy Yud 2wwn pwg $nlpl: white or very light backgrounds.
02 Uhwanyl hwlwnwna (Ukgnbnnid) 02 Monochrome reversed (centre)
Uwhwnwy dnig Yuwnywn ud dng (nuwbiuph White, on navy or a dark photograph.
$nuhl:
03 Uhwgnyl (wghg) 03 Monochrome (right)
UL Uhwanyl inwwgnnipjwl, nwodwl Yud Black, for single-colour printing, embossing, or
thnpwgndwl hwdwp: engraving.
Uhwn plinpbe wnwybiwagnyl ynuinpuun Always choose the version with the highest

contrast. A logo copied from the website or social

wwwhndnn tnwppbpwyp: Ywiehg Yud
media is not used for print.

unghwwlwu gwugbphg wwwnabuywd
wnwppbpwlpwlp nwwapnieywl hwdwn sh
ogquwagnndyncd:

SwpptipwlywUh $wyitipp W allwldnipUtpp’ 533-h ppEunwihl gpwnwpwuncd

https://haybusak.am/branding
Logo files and templates are in the YHU brand library: https://haybusak.am/branding
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u2us suruoe 4 uoe SPACING AND SIZING

Utip lwppbpwlwlp vhoun ogunwgnhpdyncd Our logo is always used consistently and
E hGwnlnnwywlnpbl W nwnpniejwdp: with care.

20U @ 20 mm

wnujwighn e print

120px

Elpwi o screen

x=%D
45 U o 45 mm » 260 px

01 Uqwwn tnwpwdp 01 Clear space
Swppbnpwlwlh 2nipep pninp Ynndtphg Keep clear space equal to one quarter of the
wwhwwlynd £ wquin tnnwpwbde, npp hwjwuwn £ emblem’s diameter (x) on all sides of the logo. No
funphpnwlhoh wpwdwgsh Ukl pwrnpnhl (x): W text, image, or page edge enters it.
wnwnwdp sEU Uinunwd inbpuwn, wwunlbp Ywd Egh
Gan:

02 Lwquwagnju swith 02 Minimum size
tunphpnwlhzp' 20 JU tnwwgnnipjwl Ut W 120 px The emblem is at least 20 mm in print and 120 px
Eypwuhl, hnphgnwwl hwdwlgnipyniup® 45 JU on screen; the horizontal lockup is at least 45 mm
Ywu 260 px (wjlinceywdp: UYkih thnep or 260 px wide. For smaller uses (such as a website
Yhpwnnipnilltinh (ophlwl’ Yuieh wwnybpuwl) icon), the Communications Unit provides a

hwdwn Iwnnpnwlgniejwl pwdhlp tpwdwnpnud simplified version.

E wwpabgqwd tnwnppbpwy:

03 Sknwnnnientu 03 Placement
Swwahp Uncebpnud” epleh dwhu wulynduncd yud In print, top left or top centre; on screen, top left;
YEUwnpnuncd, EypwupU’ dbplch dwhu wliyniuncd, in official documents, in the approval block of the
hul wwpwnnbwlwl thwunwenetpnd YHU house format.
hwutnwndwl pinynud” 533 alewswithhu
hwdwwwwnwupuwl:
BPEYULD «3USPNFUUY» IUUULUUCUL @ APELY BY UUMRERALGH NFIESNL3S
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IuvuusSnLE3NLLLEr B4 LOCKUPS AND NAMES
uvdyuvnuuer

Swdwygnipinitup dhwdnpnud £ A lockup combines the emblem and the
funphpnwUh2p W hwdwiuwpwuh university name.
wlywuntdp:

EPEYULD «3USRNLUUY» IUUULUUQUL
YEREVAN HAYBUSAK UNIVERSITY

EPEYULP «3USPNLUUY» IUUULUUQUL o
YEREVAN HAYBUSAK UNIVERSITY

RITUULUL FLUSKSNLS
MEDICAL INSTITUTE

BPEYULP «3USPNLUUY» IUUULUUMUL

YEREVAN HAYBUSAK UNIVERSITY

nphgnuwlwl 01 Horizontal

Uudwuncdp funphpnwlhah Ynnehl £ Gpyne iinnny’ The name sits beside the emblem on two lines,
hwjtiptup Jtplned, wlgptup Ubpglncd, Unyl Armenian above and English below, in the same
rwy tnwnwwnbuwyny: bold typeface.

Uunnpwpwdwudwl 02 Subdivision

Lwnpugwagnyl gdh tnnwl wybjwunwd £ The subdivision name is added in both languages
unnpwpwdwldwl wujwlnwdp Gpyne Gayny: under an orange rule.

Swywnwpa 03 Reversed

Uwhwnwl hwdwlgnipynit® dnig Yuwnywn $nuhl: A white lockup on navy.

Uudwunwdubpp 04 Names

NMuwpunnbwlwl wbygwlnwdubpl BU Gplewlh The official names are GplLwlh «3wjpnuwly»
«3wpniuwly» hwdwuwpwl W Yerevan Haybusak hwJwuwnwl and Yerevan Haybusak University;
University, jun@ aliipp’ «3wjpniuwly», 533/ the short forms are «3wjpntuwl» and 533 /
Haybusak, YHU: Unwohl wlqwd Upynid £ jphy Haybusak and YHU. The full name comes first.
wldwuntdp:

BPEYULD «3USPNFUUY» IUUULUUCUL @ APELY BY UUMRERALGH NFIESNL3S
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HhGS b4 UluUL
uhrunnw@3nLL

Uh ywh dnwdtg, rE huswtu Ge
oguwagnpdnLd lnwppbpwlpwlnp:

Uh’ aqtip Uh” yununke
Do not stretch Do not rotate

Ny uwynwpnbun $nu Ny gwdn Ynunpwuwn
No busy backgrounds No low contrast
Uh2win

v ogqunwgnnatip plophliwy $uy| ppblnwhl
gnwnwnwlhg

NI wnwybjwagnyl Ynunpwun
wwwhnynn nwppbpwlyp

v wwhwuwlbe wqun tnwpwsep WL bdwqugnyl
swthp

v oguwgnndtie Uhwjl gniiwwlwyh gnylibpp

tnpbip

X Uh ybpwadte, Uh’ dwuliwwnbe W Uh’ dhwynpte
nwppbipwlwlp wy Lpwliltph htn' Unp
wnwnpbpwlwl unbndbint hwdwn

LOGO DO’S AND DON'TS

Take a moment to consider how you use

our logo.
Uh’ thnhubp gnylp Unwlg E$LYunutph
Do not recolour No effects

® ®

T ®-

Uh Yupke Uh’ wybjugnte nbpuwn
Do not crop Do not add text
Always

V' use a master file from the brand library
Vv choose the version with the highest contrast
v keep the clear space and minimum size

V' use only the colours of the palette

Never

X redraw the logo, break it up, or combine it
with other marks to create a new logo

BPEUULP «3USPNFUUL» 3UUULUUNUL @ PPELY B4 UUMRERHLGH NF1ESNL3S
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PLELYP HUNNLSYHUDL B4 BRAND ARCHITECTURE AND

qnrocuusruer PARTNERS
6533-U Uhpwnnd £ vhwubwlwl ppBunh YHU follows a single-brand model: all
dnnb. pninp unnpwpwdwuncdubpp subdivisions use the university identity.
ogwnwagnpdnid GU hwdwuwpwuh
hugpUntpejniup:

01 Uwnnpwpwdwuncdubp 01 Subdivisions
Pd24uwlwl huunhwniinp, Sunbuwghnwywl The Medical Institute, the Institute of Economics,
hUunhwnnunp, bpwdwghnnieywl W dhowgqguwihl the Institute of Law and International Relations,
hwpwpbpnieintllbph huunhwnnwnp, «Mnulhu» the Roslin Academy of Arts and Humanities,

Haybusak College, and other subdivisions have no
logos of their own and appear as a subdivision
lockup.

wnybuwnh W hnedwUhwnwn ghnnieyndulbph
wlwnbdhwl, «wypniuwly» pnibop W djncu
unnpwpwdwlntdubpp wnwladhl
wnwnpbpwlwllbn sntubl W ubpyuwywgyned BU
unnpwpwdwldwl hwdwlgnipjwdp:

02 Lwhuwgdtn W vhgngwnnwdlubp 02 Projects and events
Ubthwlwl gpw$hlwlul Lpwlp pnyjwnpdnud £ A graphic mark of their own needs the agreement
Uhwjlu 3wnnpnwygniejwl pwduh of the Communications Unit and always appears
hwdwawjuniejwip W Uhpwn oginwgnpdynid £ 533- with the YHU logo.

h tnwppbpwlwlh htwn:

03 Qnpdpuytpubn 03 Partners
wdwuwn gnpdpuytpubph wwpptpwlwulbnp Equal partners’ logos are the same size, separated
hwywuwp swihh U W pwdwlgwd BU wquin by clear space and a thin rule; on YHU material the
nwpwdpny nt pwpwl gony. 533-h Unipbpnud YHU logo comes first.
533-hup npynd £ wnwehlp:
QnpdpLytRng
B wnwnpbpwilp

q wl
Partner logo

04 $huwluuwynpnnubp 04 Funders
$Shuwluwynpynn bwhuiwagdtpnd Yhpwnyned Bu Funded projects follow the funder’s rules, for
$huwluwynpnnh Yuwlinlutpp, ophlwy® «Co-funded example the rules for the “Co-funded by the
by the European Union» funphpnwlwlh European Union” emblem.
Ywunulbpnp:
BPEYULD «3USPNFUUY» IUUULUUCUL @ APELY BY UUMRERALGH NFIESNL3S
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utr sunussuuuilere

Utlp ogunwagnpdnwd Gup bipbig
nwnwwunbuwl, npnup hwuwlbih Gu
Windows-nLU L. Microsoft Office-nLd.
JnLpwpwlynipl ntuh hwybpBu W
lwnhbwlwl tnwnbn:

OUR TYPEFACES

We use three typefaces that come with
Windows and Microsoft Office; each has
Armenian and Latin letters.

Uw Aa

Calibri

hwytiptl W wlgibptl nbpuwn
Armenian and English text

URAI52 wpgntiq ABCDEF abcdef
0123456789

Tahoma

0123456789

Uw Aa

hwytintl W wligiiptl nbpun
Armenian and English text

URQIE2 wpqnbiq ABCDEF abedef

Uw Aa

Sylfaen
ww2unnlwlwl serif Unipbn
formal serif material

URINE wpqntiq ABCDEF abedef
0123456789

01 Yhpwnnipniu
Calibri wd Tahoma' thwuwnwpnptpnwd,
Lwdwyubpnud, Uspywywgnudubpned, nhquwyuncd,
gnigwlwutipnud W yuyened. Sylfaen®
Jyuwywhwuutpned, 2unphwwjwanptnned,
hpwytipubpnud W wwawnnbww serif Uncepbpnid:

02 Uty nwnwwnbuwl' Epyne iGquh hwdwp 02 One typeface for both languages
Calibri-u L. Tahoma-U ncubU W hwjtpkl, W Calibri and Tahoma both contain Armenian and
Jwnhbwlwl twnbp: Cunpbe deyp W Latin letters. Choose one and use it for both
oquwgnndtie wjl hwybptuh W wiligbnpbUuh hwdwn Armenian and English throughout the page or
wupnng Eontd Ywd Wynienud: item.

03 2withbp 03 Sizes
Ldwquagnylp' tnywagpnipjwl dtio 9 Y, Minimum 9 pt in print, 18 pt in presentations, 16
Ubpywjwgnudubpnud® 18 Y, Yuypnid® 16 px. 633 px on the web; 10 pt in YHU house-format
alewswihh thwunwenebpnd® 10 Yhwn: Ywpnud documents. Web fallback: Arial, sans-serif.
wwhnrunwiht tnwnwwnbuwubpl Bu Arial W sans-
serif:

04 w)tpbl wpywse 04 Armenian setting
Swjtiptl Yhnwnpulwl bpwlltp (:* « ») W Armenian punctuation (: ** « ») and, in capitals,
glluwwnwnbpny’ «Nw» bnumwnnl()-'{uspmuuu): the digraph «NL» (RUSPNLUUY). Long texts are
Gnlwn nbpuntpp qiluwwnwnbpny s6U gpyned, not set in capitals; text is left-aligned.
wnbipuinp hwjwuwnpbgynid £ dwlu Ganny:
BPEYULD «3USPNFUUY» IUUULUUCUL @ APELY BY UUMRERALGH NFIESNL3S
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Use

Calibri or Tahoma for documents, letters,
presentations, design, signage, and the web;
Sylfaen for certificates, letters of thanks,
invitations, and other formal serif material.

15

Commented [DM1]: Udpnng pwnp gfuwwnwntipny
gnbithu uhuwy £ -h thngpwinwn gpnieyniup (on. ny et

SNLL, 2Ny, wyr SNFL, 2NHY): N-U gpdnud £ pwnh ulgpned

(on. NLypwhlw):




Utr anw3uere OUR COLOURS

Untg Yuwwnuywnp dtp hhduwlwl gnyUul E, Navy is our primary colour; orange is our
Lwnplgwagnylp’ 2t2nwnpdwl gnylp: accent.
UnLg Juwnywn Navy Lwnlgwgnyl Orange
wnwppnwiliaw, denbwgntn, $nlitn qdbin, wwinybpwyUtn, hwdwptn
logo, headings, backgrounds rules, icons, numbers
HEX #002060 RGB 032 96 HEX #E65100 RGB 230 810
CMYK 100 67 062 Pantone 2758 C* CMYK 0 65 100 10 Pantone 166 C*
Unrg bwplgwagnyl Dark orange Unbdwgnyl Cream
Lwnlgwgnul nbipuwn uwhwnwy $nlihl inbpuwn Unig Guwnyn $nlL
orange text on white text on navy
HEX #B4540F RGB 180 84 15 HEX #FFFFCC RGB 255 255 204
CMYK 05392 29 CMYK 00200
Unrg Unfupwgnul Dark grey Pwg Unfupwgnyl Light grey
Bpypnpnwjhl inbpun $nlultp, wyniwlubp
secondary text backgrounds, tables
HEX #404040 RGB 64 64 64 HEX #F2F2F2 RGB 242 242 242
CMYK00075 CMYK0005
Andwl wwnywn Link blue
hnnudlbn Eypwbihl
on-screen links
HEX #0563C1 RGB 5 99 193

CMYK 97 49 0 24

wpytY2hn Balance

60 % e Unig Yuwny

30 % o stiqnge @ neutrals -

CMYK-p huiywpluyhli £l Sounnid B Uh hnpéwlidniony. Pantone-p Ununwidnn hwdwpdte E:
CMYK values are calculated and confirmed with a printer’s proof; Pantone values are the nearest match.

Qpw$hlywlywl tnwppbp Graphic elements
Mwng gdwjhl wwinytpwllutn® dnig uwnyu Gud Simple line icons in navy or orange, the ® symbol,
lwplowgnyl, @ Lpwlp W Lwpugwagnul ghop: and the orange rule.

EPEUULP «3USPNFULLY» 3UUULUURUL @ PPELYP bY UUNLERALAR NFESNLES
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aN3L b4 COLOUR AND ACCESSIBILITY
IuyuultLhNLE3NLL

Ubn Ujnebnp wbwng £ puptinubih |hubu Our material must be readable for
pninph hwdwn: everyone.
Unynpwlwl tun2np nkpuwn,
Luni Skpuwn / $nu Jwpwp. wnbpun gnw$hyw
Sample Text / background Ratio Normal text Large text, graphics
UnLg Yuuwnyun / uwghunwly .
Uw Aa Navy / white 15.3:1 v v
Upbdwanuu / Unig Yuwnywn .
Cream /navy 1o \/ \/
Uw Aa UnLg Unfupwagnul / uwhunwy 104:1 v v

Dark grey / white

3wl juwnyn / ughnwy )
Link blue / white 59:1 v v

Lwnlgwagnul / Untg Juwniyun .
- Orange / navy o X v

Untg bwplgwanul / uyhwwy 50:1 v v

Uw Aa

Uw Aa Dark orange / white
Lwnlgwagnul / uwyhwnwy .
waha e X v
01 WCAG 2.2 AA 01 WCAG 2.2 AA
YnUuinpwuwp' wnbdwdl 4,5 : 1 undnpwlywl Contrast of at least 4.5 : 1 for normal textand 3 : 1
wbipunh e 3 : 1 funpnp inbpuwnh (18 Yhwn Yud 14 for large text (18 pt, or 14 pt bold) and graphics.

Yt pwy) W gpwbhywh hwdwp:

02 Lwplugwgntjup 02 Orange
Lwplgwanyup gdtiph, ywwnlbpwlyubph, Orange is for rules, icons, numbers, and large text.
hwdwpUutph W funanp tnbpuinh hwdwn E: Uwlp Small text is dark orange on white, and white or
wnbpunp uyhwnwly $nuhl Unig Lwplgwgnyl k, cream on navy.

Unig uwnywn $nuhl’ uyhnwly Yud Ypbdwagnyl:

03 Ny dhwylu gnyuny 03 Not by colour alone
Gnylp Gppbip wbnGywwndnieinu thnfuwligbint Colour is never the only way of conveying
Uhwy Uhongp k. gdwwwnytputpnud W information; charts and maps also use labels or
pwnunbqubpnud oguwgnpayncd B Lwle patterns.

whwnwyutp Yud bwhupbip:

EPEUULP «3USPNFULLY» 3UUULUURUL @ PPELYP bY UUNLERALAR NFESNLES
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01

02

03

0

iy

05

utr Lnuuuvuuruvsrc

LnLuwliywputpp wwwndned BU JGp
dwpnywlg ywwndnieiniup: Hpuwle whne £
lhuEU hpwwl, hwpqwihg W paywnpud:

Ppwlwl b pwpd

6533-h dwpnhy, yujptp W gnpsnlutingegndi’
plwywl inyuny W hpwlywl ywhtpnd.
ncuntdlwnnteyncl, Yihuhhulwl wypwlnhyw,
hEwnwgnuniinil, swnwjnintu hwdwjughl:

Ny $ninnwywhng W ny UP

$Sninnwwhngh W wphGunwlwu
pwlwwlUntpjwdp unbndwd wywwnybpubnp
tippte s6U UbpYwjwgynid npwtiu 533-h Jwpnhy,
26Uptp Ywd Uhengwnnidubp. UR
Lywpwaqwpnnedubipp Updned B npwtu wynwhuhp
(R81):

wdwawjunipinu

Bwlwybh wuahtup hpwwwpwydnd GU Jhwju
gnpwynp nbntlwgywd hwdwawjuncpywdp, npp
Ywpnnn E hbwin ulgybl. 18 mwnptywlhg gwdn
wlidwlg hwdwp® dunnh Yud ophlwywl
UbpYuwjwgnigsh hwdwawjunipjwdp: Yéwnpnyh
gndwannd wldh wuntup Yud ywwnybnp
ogunwagnndbing wnwg wuhpwdtawn £
hpwdwpwlwlwl unnignid («@ndwanh dwuhl»
33 optilip, hnnJwd 5):

Yhuhywlwl (nuwbwpubp

Muwghbunlbpp 6wlwybih s6U wnwlg
hwdwawjuntpjwl, ywhwwlyned EUpwlg
wpdwlwwwunynipynilp, Gplenwd BU
wldunwlgniejwl Yulnlubpl nt wywunwwlhy
Uhgngltipp:

Uwlwagpnipjnilltp W hwuwUbihnipyniu
SnLpwpwlynip (nLuwllwn nluh dwywagpnepgniu
(nd, huy, npuinkin, Bpp) W inuwlwipgh wundup,
Yuwyenwd W unghwiwwl gwlgbpnud®
wjpunpwlipwihl tnbguwn, huly nbuwlynietpp’
tUpwantn:

0

0

0

[

[

P=

N

X

4

a

OUR PHOTOGRAPHY

Photographs tell the story of our people.
They must be real, respectful, and
permitted.

Real and recent

YHU people, places, and activities in natural light
and authentic moments: learning, clinical practice,
research, community service.

No stock or Al as YHU

Stock and Al-generated images are never
presented as YHU people, buildings, or events; Al
illustrations are labelled as such (R81).

Consent

Identifiable people are published only with
informed written consent, which can be
withdrawn; for people under 18, a parent or legal
representative consents. A legal check is needed
before a person’s name or image is used in paid
advertising (RA Law on Advertising, Article 5).

Clinical photographs

Patients are not identifiable without consent, their
dignity is respected, and correct safety practice
and protective equipment are visible.

Captions and accessibility

Every photograph has a caption (who, what,
where, when) and the photographer’s name; on
the web and social media it has alternative text,
and videos have captions.

EPEUULP «3USPNFULLY» 3UUULUURUL @ PPELYP bY UUNLERALAR NFESNLES
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uhrunNuE3ncuiLer
APPLICATIONS

Wu pwdlncd e In this section

dwunwrenrbp W gpwubljuwlwihlu Uniebp © Documents and stationery

El. bwdwyh unnnpwgnniegnitl © Email signature

Lbnpywjwgnidubp e Presentations

Unghwjwlwl gwlgbin L yuyp e Social media and website

Uhgngwnntdubip, gnigwlwlubp b wwpwlglbpn e Events, signage, and promotional items




duUsupIEREr b4
aruusL3uuushL L3nwesr

Utn thwunwpenrtbpl nt bwdwyubnpp
dwlwskih BU wnwohU hwjwgehg:

®

UL AU AU

Suwpnip o Letterhead, A3

01 Mwwnbwlwl thwunwpnptp

0

0

N

w

R, S L G wpebiph thwuwnwenrbnp ugdynud GU
533 dlwswihny” hwuwnwwndwl piny, Unig
Juwnywn Eptwdwwwytl, Gphygne untiwutn,
Jbpwhuydwl wnynuwl:

Qllwpnnp
A4, hnphgnuwlwl hwdwygnipynitup Yeplnwd
dwhuhg, hwugtbl, htnwhunup W Yuwep Ukpglncd:

Wobkpwnun

85 x 55 UU. Uh Ynndp" hwjtiptl, Ujnwup” wugtptl.
wlndl, ywawnnl, unnpwpwdwlncd, hbnwlunu, £
thnuw, Yuip:

DOCUMENTS AND
STATIONERY

Our documents and letters are
recognizable at first glance.

®

Ubnil Uggquint

Mugnnls
[emn——

®

Name Surname

Ungleh tmd o Front

Position
Subdivision

R S N —

el Y @ Back

0

=4

Official documents

R, S, and G series documents use the YHU house
format: approval block, navy banner, bilingual

columns, control table.

0

N

Letterhead

A4, horizontal lockup top left, address, phone, and

website in the footer.

0

®

Business card

85 x 55 mm; Armenian on one side, English on the
other: name, position, subdivision, phone, email,

website.

EPEUULP «3USPNFULLY» 3UUULUURUL @ PPELYP bY UUNLERALAR NFESNLES
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EL. LUUU4k EMAIL SIGNATURE
usnruarnu@3ncy

Uwnnpwagnnipinilp Utp pqwjhu The email signature is our digital business
wjgbipwnuwl E: card.

Uuniu Ugqwlncu

Mwwnnl, unnpwpwdwlntd

Epliwlh «3wjpnuwy» hwdwuwpwl

+374 XX XXX XXX ® nsurname@haybusak.am e haybusak.am

Name Surname

Position, Subdivision

Yerevan Haybusak University

+374 XX XXX XXX ® nsurname@haybusak.am e haybusak.am

01 Pnjwlnwynienil 01 Content
Uuncl, ywawnl, unnpwpwdwuncd, 633-h Name, position, subdivision, YHU name in both
wldwunwdp tipyne tgyny, htnwhunu, £l thnuwn W languages, phone, email, and website.
Yuyp:

02 Qlwywith 02 Format
Calibri ywd Tahoma, 9-11 Yybwn, dnrg Yuwnywun W Calibri or Tahoma, 9-11 pt, navy and dark grey;
Unig Untupwanul. inwppbpwilipwlip® ny wytih, pwl logo no larger than 20 mm.
20 Ju:

03 2h pnywwnpyncd 03 Avoid
Utigptipnudutip, $nlwjhl wwwnytpubn, Quotations, background images, personal slogans,
wlhwwnwlwl Yupguwhunultip W wy and other logos.
wnwnpbpwlwllbn:

Uwnnpwagnniejwl dlwldnipp’ pplunwhl gpwnuwpwuncd:

The signature template is in the brand library.

ULh «3USPNFUUY» 3UUULUURUL @ PPELAL b4 UUPRERILAR NF1ESNL3S
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=

w

Leruususnuuier PRESENTATIONS

3nLpwpwlynep ujwyn thnfuwlgnud £ Uty Each slide carries one message.
ntntna:

= ®) M onwanh unnigdusen

@

programme sructure

NLutfuili pwagnh Ubpluwywgnud
Study programme presentation

[ —

aliwudnt 01 Template
16 : 9, UnLg jwwnywn mhnnnuwke, uwhwnwy 16 : 9, navy title slide, white content slides, logo
pndwlnwyniejwl upwynltbn, mwppbpwlywlp' top left.

Jbnpleh awhu wuyncuncd:

Skpuwn 02 Text
Calibri ywd Tahoma, wnldwql 18 Ytw, UtYy Uhng’ Calibri or Tahoma, at least 18 pt, one idea per
UG upwynnud. inLuwliupltn W gdwwwnytpubp slide; photographs and charts instead of text.

wnbpuwnh thnhuwpbl:

Qwuwlbihnyenu 03 Accessibility

Ulwynubph dbpuwanbn, ywwnybpubnh Slide titles, alternative text for images, and
wjpunpwlipwihl tnbpun W pwdwpwn sufficient contrast.

YnUuunpwuwn:

Lbipyuwjwgdwl allwldnipp’ pplnwihl gpwnwpwnd:

The presentation template is in the brand library.
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01

0

N

03

04

unshuLu4uUL SULSEr B4
uuse

haybusak.am-p Utp hhdbwlwlU wihgel .
djnu pninp withpUbpp hnned BU nphwi:

Pwg nnubtph op

Open Day

Cunntlbinupiniip pug £

Admissio el

SOCIAL MEDIA AND WEBSITE

haybusak.am is our main channel; all other
channels link to it.

nnghih wualn

Profileimage

Muw2wnnlwlwl kobip 01 Official accounts

Uhwju nkGunpnud gpwigdwd tetipp (R81) Only registered accounts (R81), with names
«Yerevan Haybusak University» ywu «Haybusak» beginning “Yerevan Haybusak University” or
pwntpny uluynn widwlnwdutpny. wpndhth “Haybusak”; profile image: the reversed logo on
wwuwnlbpp” hwywnwpa nwppbpwlzwlp nig navy.

Ywwnywn $nlupl:

Qpuwnnudubp 02 Posts

1080 x 1080 L 1080 x 1350 px alewuuniputip, 1080 x 1080 and 1080 x 1350 px templates,
hwjtptup® wnwoehlp, htiprebtiqtn® #Haybusak W Armenian first, hashtags #Haybusak and #YHU.
#YHU:

Yuwyp 03 Website

Jwjtipbl W wugtnptl, ESG 1.8-ny wywhwlgynn Armenian and English, up-to-date ESG 1.8

rwpd nbntlwwndnipinu, WCAG 2.2 AA information, WCAG 2.2 AA accessibility, text-based
hwuwlblhnie)nll, inbpunwhl (ny ufwlwynpywd) (not scanned) PDF files.

PDF $wybn:

Uwpebrphugwht bwdwyutp 04 Marketing emails

Uhwju hwdwawjunijwdp, nunupynnh hunwly Only with consent, clear sender identification, and
Unylwlwlwgdwdp W hpwdwpybint hown an easy way to unsubscribe.
hUwpwynpnipjwup:

BPEYULD «3USPNFUUY» IUUULUUCUL @ APELY BY UUMRERALGH NFIESNL3S
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ubh2nsunnluitr,
sSnusuLuYLLEr b4
unruueuer

ULd alLwswithbpp whwng E puptnubih jhubu
htinyhg' Uh pwlh JuyplwlinLd:

EVENTS, SIGNAGE, AND
PROMOTIONAL ITEMS

Large formats must be readable from a
distance in a few seconds.

® ® ® ® ® ®

®® 66 6
hhduusd Ynpnupjnt

Science-based education

® ® ® ® ®

® ®® 6 6

haybusakam

s

Uhenguinduls Sl wu

Event backdrop

01 Snigwwwuwnwnlbp 01 Roll-up banners
Swppbpwlwlp Yeplened, UGy Yuné nintipa, Uty Logo at the top, one short message, one
\ntuwlwpn W ywyeh hwugbl. hhduwywl ntpuwnp’ photograph, and the website; key text above eye
wyph Uwlwpnwlhg pwnan: level.

02 $nlwjhu Ywuwnwnlbp 02 Event backdrops
Swppbpwlwlh Yphuynn gwlg Yud A repeating logo pattern or a central lockup;
YEunpnuwlwl hwdwygnieinil. gnpdplytptph partner logos at the bottom.
wnwppbpwlpwllbpp' Ubpplncd:

03 Snigwlwlyubp 03 Signage
3wjtptup’ wnwohlp, uwhwnwy ntpuwn Unig Armenian first, white text on navy, international
Ywwnywn $nlhl, thowaguwiht ywnlbpwlwlltn pictograms (ISO 7001).
(1SO 7001):

04 ppEunwynpywd wwpwlugubp 04 Promotional items
Npwlwy e Yuynii wwypwlpltp, wwppbpwlywlp® Quality, durable products with the primary or
hhUbwlwl yuwd hwlwnwnd tnwwpptpwyny. reversed logo; the Communications Unit approves
Jwwnwlwnwph thnpawldnwp hwunwnned £ the supplier’s proof.
Swnnpnwlgnipjwl pwdhlp:
BPEYULD «3USPNFUUY» IUUULUUCUL @ APELY BY UUMRERALGH NFIESNL3S

YEREVAN HAYBUSAK UNIVERSITY e BRAND AND MARKETING GUIDE

24



uurecmehua 64 sunudurnwy
MARKETING AND GOVERNANCE

Wu pwdlncd e In this section

UwpebrehUg W nLuwunnubph hwdwpwagnpnud e Marketing and student recruitment
Ywnpdheubp, gnpdwlwiubp W wppwdubp e Testimonials, agents, and campaigns
Upmyntuplbiph swthnwd e Measuring results

Uniebinh hwuwnwwnnwd o Approving material

pwwwpwytinig wnwy e Before you publish




0

P=3

0

N

03

UurecrhLa 64
nwuyvnvers
Iudueuarny

Utp Jwpebrehugp 62dwnunwgh £l
hhuudwd wwwgnygubiph pw:

Opbupp

Swjwunwuncd gndwanp hwjtptl £ (hnndwd 5).
pd2ywlwl pwpapwanyl b dhghl
Jwulbwaghwnwlwl dpwanpbph gnduagnnud Updnud
EU (hgbughwjh hwdwpp W tnipdwl wduwphyp
(hnnqwd 15). wpgbynud £ Uninpbigunn andwanp,
wjn pYnLd” pwnwgh Gdwnphun, pwjg utuwy
wnwwynpnipinil unbnannp (hnndwdlbn 6 W 21):

SkntYwunynienit nhunpnubkphu
Npwywdnpnid, nlnnnipyniu W ECTS, ncuntgdwu
Gant W ale, punniubinieywl wywhwlgltip, inhy
Swhuubp, Jéwpdwl W JGpwnwnpah wwjdwuubp,
hwlwuwnwpdwannd W wowygdwl
dwnwjnienculitin. thnthnhuncendultiph dwupl'
wlhwwwn:

Ny wuhhdu fununnwdutp

533-U sh funutnwlnwd wpluwnwlg,
npwlwynpdwl dwlwgnid Yud dwulwghnwwl
rnyundnipinil wj Gpypned, dhqu Yud
pllntpjnclltph wpryniuglbn:

0

0

0

P=

N

@

MARKETING AND STUDENT
RECRUITMENT

Our marketing is truthful and evidence-
based.

The law

In Armenia, advertising is in Armenian (Article 5);
advertising for medical higher and secondary
vocational programmes states the licence number
and issue date (Article 15); misleading advertising
is prohibited, including advertising that is literally
true but gives a false impression (Articles 6 and
21).

Information for applicants

Qualification, duration and ECTS, language and
mode of study, admission requirements, full costs,
payment and refund terms, accreditation, and
support services; changes are notified without
delay.

No empty promises

YHU does not promise employment, recognition of
the qualification or a licence to practise in another
country, visas, or examination results.
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wurokheLtr, anrouuuLLer TESTIMONIALS, AGENTS, AND

cd urscuduer CAMPAIGNS
Yuwnwhnipinitup Ywnnigyned £ 6dwnunwgh Trust is built through truthful and
U pwithwlghy Jwnppbrhugnd: transparent marketing.

01 Ywpsdhpubp W Juwpywlhubp 01 Testimonials and rankings
Ywnpoheubpp hpwlwl BU W ubpyuwywgynid Bu Testimonials are genuine and used with consent,
hwdwawjuntpjwdp, yéwnnyh paid partnerships are disclosed as advertising, and
hwdwanpdwlgnieintup Lpynud £ npubu gnduwan, rankings are cited with source and year.
huy Jupywlhpubpp” wnpiniand W nwpny:

02 3wdwpwagnnn gnpdwlwutp 02 Recruitment agents
Apwynp wwjdwlwahp, 533-h A written contract, YHU training, approved
Yepwwwwnpwuwnned, dhwjl hwuinwindwsd Uyniptn material only, and the London Statement
W Lnunnlywl hnswwanh ulgpniupltin. principles; the list of authorized agents is
Ihwanpdwd gnpdwlwiltiph guiliyp published on the website.
hpwwwpwyyned £ Yuypned:

03 Upwyubin 03 Campaigns
SnLpwpwlynip wpwy ntuh hwdwnnin Every campaign has a brief: audience, objective,
wnwownpwlg' uwnpwl, Uywwnwy, nintipg, message, channels, budget, and indicators.
wiheubn, pnwet W gnigwilhubn:
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ursnLLeLErh UONLY

Ublp swithnud Bup, e husl E wphuwwnned, W

MEASURING RESULTS

We measure what works and improve the

pwnbjwyncd Bup Juwgwdnp: rest.
Snigwlhy Quithnud Muwunwuhuwlbwwnnt
Indicator Measure Owner

Luwpwl W

Ubpgpwyywdnipnitu
Reach and engagement

Rwpgndubp W nhunwdutip
Enquiries and applications

Onhuwpynud W swiuu

Conversion and cost

Yuwyeh wygtiintutin, unghwiwlywl gwugtinh
luwpwl W ubpgnpwdywdnipniu (Erwdujwlwyhl)

website visitors, social media audience and engagement

rhun’ puwn wnpyniph W Gnbph (wduwyu)
number by source and country (monthly)

punniudwdlbinh dwubwpwdhUp nhunwdutpned,
Swhuup UGy punniudwsh hwadny (nmwnpblwl)

share of applications that lead to enrolment; cost per

(quarterly)

enrolled student (yearly)

wnnpnwlgnRjwl
pwdhu

Communications Unit

CunniubincRywl
unnpwpwdwuncd
Admissions unit

Swnnpnwygnipjwl
pwdhu

Communications Unit

Unp nLuwlnnutph pwdwpwpywdnipiniup

Stntywwnynipjwl npwy W
pnnnglsn wnbntywuwnynieniuhg, pnnnelubp Jwpebrehugh W 2unuy
Information quality and qnnbwl‘lwﬂ{bnh l{bn.wpb.mufl[(mwn.buwh) ) CDEQA
complaints new students’ satisfaction with information; complaints
about marketing and agents (yearly)
ntntignyghl hwdwwwwnwuhpuwlnn Wnipbph Awnnpnwlgnuewl
Swdwwwunwuhiwlnieint - Jwulwpwdhlp' pun wninhinh (tnwpblwl) wohl
Compliance share of material that complies with the guide, by audit Eommun/’carions Unit
(yearly)
Rhpwhiuyhl wndtplb hdwlyncd GU gnpdwnlwwl wpwlncd:
Target values are set in the Operational Plan.
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L3NRErh IUUSUSNLU

UjnLrbpp hwunwnynd BU Lwhupwu

APPROVING MATERIAL

Material is approved before it is published.

hpwwwnpwybp:
e Rwunwwnnwl £ dwdybwn
Material Approved by Timeframe

AUuwldni2hg wwnpwunyws Unip
Material made from a template

Lnn nhaquit 1 I
wpwyutn

New designs, external advertising, campaigns

lh anqwan, gnr
Paid advertising, agents’ material

hunLpbn

hUuplwuwnnignid” unniqwptpeny
self-check with the checklist

Swnnpnwlgnipjwl pwdhu
Communications Unit

Swnnpnwlgnipjwl pwdhlu W
hpwlwpwlwywl unnpwpwdwunid
Communications Unit and legal subdivision

3 w2fuwwnwlpwihlu
on

3 working days

5 w2huwwnwlpwihl

on
5 working days

Swdwwnk 61 Inpnud, Unp Lwilil 5 whuwwnwlpwhu
n nnid, unp b Nblwnn 2t puyh
pwgwnnipjnillitpn Rector on
Co-branding, new marks, exceptions 5 working days
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IrunuryysLNs unua BEFORE YOU PUBLISH

Ywné unnignLd” InLpwpwlynep Uynueh A short check for every piece of material.

hwdwp:

O wwppbpwlwlh tnwpptpwn, swhp b logo version, size, and clear space are correct
waquwwn inwnpwdep 6hawn Bu

O anyutipp b inwnwinbuwyltipp colours and typefaces follow the guide
hwdwwwwnwupuwuncd BU nunbignyght

O unuwnpwuwnp pwdwpwn E contrast is sufficient

[0 hwtntup wnwehll E, GannyrUtnl nu Armenian comes first; terms and names are correct
wldwuntdUubpp 6hown Bu

O thwuwnbiplnepybpp unnigud W facts and figures are checked and dated
rUwanywd Eu

O wuhpwdbtannipjwl ntwentd Lpdwd £ the licence is stated where required
thgtughwl

O Swlwsbih wbadwlg hwdwawjunieiniiltipp  consent from identifiable people is on file
wnlw U

O wwwnlbpubipl ncubU wyipunpwupwhu images have alternative text; videos have captions

wbipuwn, mbuwlynietipp’ Gupwantn
O hnnudubipl ni Yynunwlyunubpp wphuwwnnd BU - links and contacts work

O Wniep hwunwndws b the material is approved
PpEUnh wwhwwwup Brand guardian
wnnpnwlygniejwl pwdhup Jupned £ ppGUunwhu The Communications Unit runs the brand library,
gpwnwnpwlp, funphpnwwnyniegniu £ gives advice, approves material, and carries out a
npwdwnpnid, hwutnwunnud EUynuebipp W tiwphl brand audit once a year (R81). Material that does
Ut wlgqwy wlgyuwglnwd £ ppbunh wninhwn (R81): not comply is corrected or withdrawn.

Nnbgnyghl shwdwwwwnwuhuwlnn Unwpbpp
nunnyned Ywd hbwn BU Yulgdnud:

SwpptipwlawUh $wyitipp W allwldnpUtpp’ 533-h ppEunwihl gpwnwpwuncd
https://haybusak.am/branding

Logo files and templates are in the YHU brand library: https://haybusak.am/branding

Wu tnwpptpwlp (Puophuwy) This version (original) G81d_YHU-Brand.pdf

Cunniudb b Adopted 13.10.2026
URL https://haybusak.am/dx/g/G81d YHU-Brand.pdf
Rwgnpn YEpwliwynwdp Next planned revision 2029 2. hnlwnbdptip @ October 2029
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Qhwniejwl Ypw hhdujwd Ypenipynit b ywwmwuhpiwbwwnmynipiniu
Jwpnwlug b hwdwjupltph pwptlybgnipjwl hwdwp

Science-based education and responsibility for the well-being of people
and communities

EPEYLULP «3USANFULLY» UUULUUAUL
YEREVAN HAYBUSAK UNIVERSITY

www.haybusak.am
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